ENGAGING GOLD JEWELLERY TO NEXT
GENERATION THROUGH COMMUNICATION
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Technological Progress, Mature Consumer Promotes The Industry Development
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Value created
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Purchasing power & Aesthetic
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Sense Of Ritual Is One Of The Important Core Value For Next Generation
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Innovative Design: Refreshing Gold Jewellery Image For The Next Generation
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Narrow The Distance Between The Younger Generation and Gold Jewellery -
Promote Shopping Experience & Scene Marketing
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Social Media Can Drive Youngsters Gold Jewellery Shopping Behaviour

% R f
_ 8

= P o

T



15159
THANK YOU
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