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DATA IS EVERYWHERE

Research by Stafista showed the total worldwide data amount rose o
from 9 zettabytes in 2013 to 27 zettabytes in 2021.

The use of analyfics by businesses can be found as far back as the 19th
century when Frederick Winslow Taylor initiated fime management
exercises. Another example is when Henry Ford measured the speed of
assembly lines. In the late 1960s, analytics began receiving more
attention as computers became decision-making support systems.
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http://www.dataversity.net/what-is-analytics/

DATA ANALYSIS

 |nifial process - inspecting, cleansing, franstorming,
and modeling data
« Role in decision making in many fields
« Ability for
« Data mining
- Dataintegration
« Data visualization

Ultimately data analysis is a process of obtaining raw data
and converting it for useful decision making to answers
questions, test hypotheses or disprove theories.
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https://en.wikipedia.org/wiki/Data_cleansing
https://en.wikipedia.org/wiki/Data_transformation
https://en.wikipedia.org/wiki/Data_modeling
https://en.wikipedia.org/wiki/Data

EVOLUTION ...
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Improved decision making:
o analyze large amounts of data
o Vvarious sources
o providing insights

Increased efficiency
o automating data collection and analysis
o save fime and resources
o speed of decision making

Enhanced performance tracking
o real-time visibility into (KPIs)
o frack progress of material, results reporting

Cost management
o Redal time expenditure vs budget

« Report creation and meeting discussions

© Copyright 2019 Rand Refinery confidential

Reference

datacentrix ‘



Customer Profile Au%
100

] Customer A

[] CustomerB ) :
] CustomerC 105
] Customer D (0g8%)
[ Customer E ’
[ Customer F e
: b & £ ® e e &
i S £

6 3K
% e &
«

] Customer G 3 &5
) Y@ g S
o \l\%\k3 (-’\)‘;\

] Customer H

] Customer |

~
=3

2
v

=)

25 Sep 09 Oct
REF Created Date

=







Sb % XRF2
BY REF CREATED DATE AND XRF METHOD

MIMNE' accounted far the majority of the increase among XRF Method . The relative

contributions made by "MINEFG', "MINE', and '"MINEAG' changed the most.
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BY DEPOSIT NAME AND REF CREATED DATE
RODO103285" accounted for the majority of the increase among XRF Batch Mo . The
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the most.
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CHOOSING A SUITABLE DATA ANALYTICS PLATFORM

- Data cleansing and validation
» Business Appetite for change
- Stafistical knowledge & understanding
* Dependent vs independent users
« Access control (mobile devices)
« Support
—-Learning(Online)
—Expert
—Continuous learning appetite
« Cost effectiveness
 User experience ( data visualization, stafistical ability)
* Data analyst BIAS
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An effective dashboard(report) is measured by it's success
of driving change.

Don't ask “"What can | do with this data’™
Ask yourself “What objective , change or decision can |
implement through this dashboard(report).”
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